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Not All 50-Plusers Are
Created Equal

by Carolyn West Price

Here’s a statistic for you—by the
year 2010, one third of the American
population will be over the age of 50.
With the graying of America occur-
ring at such a rapid rate, how pre-
pared is your business to cater to this
huge marker?

First, thinking of them as a single
market is probably mistake number
one. The population of 50-plus Amer-
icans is as heterogeneous as our soci-
ety as a whole, so a canned approach
to the senior market would be as inap-
propriate as assuming every American
is an athlete or a bookworm.

Look at your marketing—your
product, price, place and promo-
tion—carefully to ensure you are
meeting the needs of the portion of
this growing market you wish to
reach. In general, though, here are
some rules of thumb for reaching the
mature consumer.

First, seniors perceive themselves
as 15-years younger than they are, so
using clip art of stereotypical grand-
parents with “old lady” hair styles
makes no sense. Think about the size
of the print in your ads and
brochures—readability is important,
especially for the folks with macu-
lar degeneration. Provide details
about products and services, not

glitz. Discounts are appreciated, but
courteous service is paramount. Shut-
tle services, money-back guarantees,
wheelchair access, benches, early bird
hours, and well-lit parking lots are
also appreciated.

According to a Roper Starch
Worldwide study for Modern Matu-
rity Magazine, many 50-plus con-
sumers are in the midst of major life
diet
changes, death in the family, divorce.

events—retirement, major
Based on the responses, the magazine
identified groups of individuals that
may help a company find a niche
within the mature marker, depend-
ing upon its orientation and its ser-
vices or products.

These groups include: “continu-
ing caregivers” who have adult chil-
dren and aging parents; “new me’s”
who have survived a major crisis or
illness and now have a new perspec-
tive about life and health; and “free
birds” who are free from family
responsibilities and committed to
enjoying that freedom, often spend-
ing money more easily on personal
luxuries, such as exotic trips.

For business owners who really
want to address the needs of Howard
County’s growing mature market,
partnering with the Office On Aging
to provide specific products or ser-

vices, such as a travel talk or a fash-
ion show at a county senior center,
is a recommendation to consider.
And, in case you don’t know it, the
county also prints a newsletter for
our area’s mature residents. The
advertising is inexpensive and defi-
nitely targeted.

For those of you inclined roward
public relations, providing free edu-
cational programs related to your
area of expertise certainly can go a
long way toward building relation-
ships with those in this ever-expand-
ing market.
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